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Reputation: Industry best product and execution
Blue chip clients: Westfield, Tesco, Bovis Lend Lea se, QIC, GIC, IPOH, Macquarie
Sophistication: McKinsey, Goldman Sachs, Reino Mete rs, Microsoft, Google
Tech quality: 20 engineers to support product impro vements (customization / analysis)

London

NY
LA

Sydney

Park Assist Company Overview
Over 35 installations worldwide
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Park Assist System Overview
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How it works

�6�H�Q�V�R�U�V���G�H�W�H�F�W���F�D�U�V����
�F�K�D�Q�J�H�V���/�(�'���V�W�D�W�X�V����

�D�Q�G���G�H�O�L�Y�H�U�V��
�P�H�V�V�D�J�H���W�R���6�H�U�Y�H�U

�6�H�U�Y�H�U���S�U�R�F�H�V�V�H�V��
�V�H�Q�V�R�U���V�W�D�W�H���D�Q�G��

�X�S�G�D�W�H�V���D�O�O���V�L�J�Q�D�J�H��

�6�H�U�Y�H�U���X�S�G�D�W�H�V���Z�H�E��
�U�H�S�R�U�W�L�Q�J���D�Q�G��

�F�X�V�W�R�P�H�U�����I�D�F�L�Q�J��
�D�S�S�O�L�F�D�W�L�R�Q�V

5

Benefit Overview

2-5% � in Customer Visits and Spend Easy parking experience attracts visitors from 
nearby competitors

Point of Difference & Branding Car park quality becomes consistent with building

Strong PR generated by customers impression of 
site as innovative and ‘eco-friendly’

55%  Reduction in time to park and 
Co2 emissions

Reduce time to park and Co2 vehicle emissions by 
55% on average - Potential LEED innovation point

8% � in capacity (true maximum) and 
15% reduction in congestion

Raises true utilization to 100%. Value realization 
exceeds cost of system on construction cost basis

Data to improve Revenues Analyze accurate demand data to optimize pricing

Justify higher tariff structures or paid 
parking

Mitigates customer backlash from introducing paid 
parking or justifies raising tariffs to create 
incremental cash flows
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Value Proposition of Park Assist Guidance
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Westfield Century City Mall
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The Methodology

Data Collection Times

• Saturday, July 26, 2008 – “Before” Study

• August 2008 – Park Assist Implementation

• Saturday, October 4, 2008 – “After” Study 

Parking Occupancy

Car-following technique 

• 6 hours between 11:30 AM and 5:30 PM

Search Time
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Search Time Statistics Before and After
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Average Search Time by Hour
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Parking Occupancy

"Before" Survey "After" Survey

A B Combined A B Combined

10:00 AM 34.1% 28.4% 30.8% 7.9% 11.3% 9.8%

2:00 PM 98.8% 87.5% 92.3% 97.2% 78.7% 86.5%

6:00 PM 99.1% 94.9% 96.7% 97.2% 85.8% 90.6%
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Search Time by Occupancy

Before Survey After Survey
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Search Time Improvements (>75% Occupancy)

S
ea

rc
h 

T
im

e 
(s

ec
)

-100

0

100

200

300

400

500

600

700

800

900

1000

07/26/2008 10/04/2008"Before" Survey "After" Survey

Park Assist installation offered more reliability 
in finding a parking space – the variance in 

search time was shorter.

176 seconds
99 seconds
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Environmental Benefits

CO2 based on Mean Search Time (kg)

% Occupancy
"Before" 
Survey

"After" 
Survey

CO2 
Reduced % CO2 Saved

60-75% 0.103 0.093 0.010 9.9%

75-90% 0.162 0.098 0.064 39.7%

Over 90% 0.254 0.157 0.096 37.9%
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Circulation Issues
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Key Findings – Installing Park Assist…

Decreases average search time

• 44% reduction in average time spent searching for p arking in 
the parking facility.  

Improves the reliability of finding a parking space , 
translating into improvements in customer service  

• After installation only 3.4% of customers spent mor e than 5 
minutes to find a space (compared to 15.2% before).

Less CO2 and less fuel consumed, although this bene fit 
is small compared to benefits in search time saving s  

• Saves up to 459,000 kg CO2 annually = GHG from 84.1  
passenger vehicles.


